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Convention & Visitors Burean
Hartsfield Airport Unvells New East Terminal Design

ATLANTA (July 31, 2003) — Hartsfield Atlanta Internationa Airport recently unveiled the
conceptua designs for the new Eagt Internationd Termind (EIT), which will include a glasswall
offering a spectacular view of the Atlanta skyline.

The new termind, scheduled to open in 2006, is part of Hartsfidd's expansion plan that includes
afifth runway. Creating anew Concourse F, the termina will connect to the existing 28-gate
international concourse for atota of 38 internationd gates. 1t will dso include new concessions,
duty free aress, ticketing and baggage handling, which will diminate the rechecking process for
ariving Atlanta passengers.

Thirty architects, led by the architectura firmLeo A Daly, are working on the design for the east
termind that will festure artwork incorporated into the wals, such as built-in sculptures or
muras, aswell as materias and colors of Georgia, such asloca granite on the floorsand ared
sandstone wall that will evoke the state’ sred clay.

Hartsfidd has experienced increases in international passenger traffic by more than 80 percent
snce the 1996 Summer Olympic Games. “Even prior to the Summer Olympics, we experienced
subgtantid growth in the number of international passengers,” said Ben DeCodta, aviation

generd manager of Hartdfidd Airport. “A world-class city like Atlanta deserves aworld-class
internationa termind, and that’s what we intend to build.”

“Hartdfidd isthe world' s busest arport with more than 76 million passengers annudly, a
number that is estimated to increase to more than 121 million passengers by 2015,” said
Spurgeon Richardson, president and CEO of the Atlanta Convention & Visitors Bureau. “Asa
gateway to the world, Hartsfield Airport is an economic engine for Atlanta and key to the city’s
success as an event city that hosts some the world' s biggest sporting eventsin addition to
millions of vistors and thousands of meetings and conventions each year.”

Egtablished in 1913, the ACVB isaprivate, nonprofit organization crested exclusvely to market
metro Atlanta and Georgia as the premier conventions, meetings and leisure destination in the
regiond, nationa and international marketplace and to favorably impact the Atlantaeconomy
through conventions and tourism.  For more information on Atlanta, please vist
www.atlanta.net.
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